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There are several factors contributing to challenges in the U.S.
pharmacy marketplace

Biosimilars

Adoption of biosimilars in the U.5.
Market has been slow, this could
impact new entries in this space

Drug Shortages

Many drugs in the U.S. have been in shortage for
over 2 years, and FDA post COVID inspection
catchup could create more shortages

Reimbursement Challenges

Pharmacies are struggling with fees, complex
business models and declining reimbursement

&

Staffing

Labor shortages since the pandemic,
burnout and decreased pharmacy school
enroliment is leading to staffing challenges

Drug Supply Chain Security Act

All parties in the supply chain will be required
to track prescription drugs from the
manufacturer to the pharmacy

Factors

. . impacting the

Inflation Reduction Act P g Store Closures

2022 legislation will impact 2025 U . S . Ma I‘ket All these challenges are leading to
Qut-of-Pocket Cost Caps for “ @ many store closures that are

Medicare patients and 2026 Drug creating pharmacy
Price Negotiations for CMS
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Current Market Performance

=IQVIA



The U.S. Retail pharmaceutical market grew 10% in 2024

C10.0%> }
_ 7.5 0.4 338.2
_ o7
| ; _I_0|I6 -
g {1 3074
z
o
£
w
o
m —
N
_ MAT Sep 2023 New Products Price Volume Line Ext Other MAT Sep 2024
Components contribution to 2.2% -0.2% 5.4% 2.4% 0.1%

Growth of 10.0%

B2025 10VIA Confidential, Do not reproduce without permission | For discussion purposes only | Mot approved by management.

=|QVIA 4



Short-term growth (% YoY,2023-2024)

Anti-obesity drugs led both long-term and short-term growth

COVID-19 Vaccines are not
included in Sales

Top 10 Total Market Therapies by Sales ($)
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Short-term growth (% YoY,2023-2024)

Anti-Obesity drug sales led both long-term and short-term growth
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COVID-19 Vaccines are not
included in Sales

Top 10 Retail Therapies by Sales ($)
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Although Dermatology prescriptions were the tenth highest
therapy by quantity, they led both long-term and short-term

growth

Top-10 Retail Market Therapies by Prescriptions (Unadjusted)
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The Non-Retail channel showed higher growth than Total Market

Non-Retail

and Retail and Mail

Total Market
(Retail, Mail and Non-Retail)
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B2025 1QVIA Confidential, Do not reproduce without permission | For discussion purposes only | Mot approvad by management.

12.3% 12.1%

10.7%
7.5% 0
7.1% 6.5%

2019 2020 2021 2022 2023 MAT YTD
Mov Nov
2024 2024

=|QVIA



Growth was positive across all Non-Retail sectors, although

Hospitals were the weakest

Growth (%) of Sales
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For the total market, specialty growth outpaced traditional growth
and has ~51% share of total non-discounted spend
In MAT November 2024, specialty spend grew by 12.7% while traditional growth grew 9.3%

Non-Discounted Spend (Billions)
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Specialty showed the highest growth in Mail and Non-Retail
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Antidiabetics led long-term absolute value growth for traditional therapy

areas

Absolute Value Growth for Top Traditional Therapy Areas
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Immunology and Oncologics contributed the most absolute value growth for
specialty therapy areas

Absolute Value Growth for Top Specialty Therapy Areas

AChange from MAT NOV 2023 to MAT NOV 2024 AChange from 2019 to MAT NOV 2024
b b
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Absolute Value Growth (US$ BNs)
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HUMIRA

DUPIXENT

Humira saw a large decline in 2024, but the other top specialty products

continued to grow

Top 8 Specialty Sales Products

Sales in $ Billions, based on MAT November
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The top 10 therapy areas grew at 11.3% and accounted for 72.6%
market share

Non-Discounted Spend (US$ BNs)

MAT NOV Market ABS
Therapy Area 2024 Share Growth

1 IMMUNOLOGY $148.6 B s5% $15.5 | 116%
2 ANTIDIABETICS $136.8 7% $8.9 | 7.0%
3 ONCOLOGICS $117.7 B 7% $17.5 B 175%
4 ANTITHROMBOTICS $38.4 | 458% $4.3 | 125%
5 HIV ANTIVIRALS $32.0 I 40% $2.0 | 6.6%
6 RESPIRATORY AGENTS $27.5 I 3.4% $-1.7 -5.9% |

7 VACCINES (PURE, COMB, OTHER) $21.6 | 27% $-0.2 1.1% |

8 ANTI-OBESITY PREPS $20.8 | 26% $12.3 N 42 0%
9 MENTAL HEALTH $20.2 | 25% $1.1 | 5.7%
10 MULTIPLE SCLEROSIS $14.9 | 1.9% $-0.7 -4.3% |

TOP 10 $578.6 I 220 $58.9 | 11.3%

Source: IQVIA, National Sales Perspectives, November 2024
Limited to Rx and OTC Insulins
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Mounjaro and Skyrizi showed greatest MAT sales growth

Top 10 Products for Total US Market
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Rxs in Millions

Rosuvastatin Calcium showed greatest MAT Rx growth
Top 10 Rx Products for Total US Market
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Four of the top five products were prevalent in Retail

Top 10 Products Based on MAT November 2024 Sales — Percentage sold in Channel
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Nearly one-third of brand commercial prescriptions in the top 10 therapy

areas used savings programs, with Obesity at 63%
Savings program spending growth and utilization in top 10 therapy areas
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Share of commercial Rx utilizing savings program, 2023
Source: IQVIA Libraries - Copay Card Library, Dec 2023.

Notes: Based on LAAD sample prescription data normalized to 30-day supply with commercial or assistance as the method of payment that utilized a copay card

as the primary or secondary payer or an ecoupon. Includes brands and branded generic products.
Report: The Use of Medicines in the U.5. 2024: Usage and Spending Trends, and Outlook to 2028. IQVIA Institute for Human Data Science, April 2024,
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“The national opioid dispensing rate steadily declined from 46.8
Rxs per 100 persons in 2019 to 37.5 in 2023 per the CDC

State opioid dispensing rates

Year Year
2018w~ 2023~

Opicid Dispensing Rate (per
100 persans)

) = ' .
HI {> o . ﬂ,_}

J _ <349
HES ' 34.9-420
' ®421-517

@517

Source: Opioid Dispensing Rate Maps | Overdose Prevention | CDC, supported by the IQVIA Government
Solutions team
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“The overall national buprenorphine dispensing rate remained
relatively stable from 2019 to 2023” per the CDC

State buprenorphine dispensing rates

Year Year
2018 ~ 2023

Buprenorphine Dispensing
Rate (per 100 persons)
=2.8

D 28-4.7

®48-70

®:70

Source: Buprenorphine Dispensing Rate Maps | Overdose Prevention | CDC, supported by the IQVIA
Government Solutions team
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Generics
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87.7% of Total Market prescriptions were dispensed as
unbranded generics for 2024 (adjusted)

Adjusted Prescriptions (%) Dollars (%)

2019 2020 2021 2022 2023 2024 2019 2020 2021 2022 2023 2024

EBrand ®Branded Generic ® Generic B Brands ®Branded Generics ®Unbranded Generics

Total Market

Source: IQVIA, National Sales Perspectives, National Prescription Audit, November 2024
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Unbranded generics sales and Rxs were positive
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Mature oral drug deflation finished 2024 modestly lower than
2023

Mature Oral YoY Generic Price Trend
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Source: Nephron Research, IQVIA, Glass Box Analytics

B2025 10VIA Confidential, Do not reproduce without permission | For discussion purposes only | Mot approved by management :_' E I Q v I A



In the US, the price of generics has fallen by ~20% since 2019

Price increases are short-lived, and linked to drug shortages

Price evolution per standard unit Price evolution per standard unit E
(ASP, average of top 20 Gx)* (ASP, top 20 Gx) -
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Source: IQVIA MIDAS; Generics Product Class (Early entry genarics + Generic products), Rx anly
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In 2018, it took seven Brand drugs to equal the total Generic
business; in 2024 it only took two

208 N 2021 MAT November 2024

The Top 7 Brand Entire Generic Market = The Top 3 Brand Entire Generic Market = The Top 2 Brand Entire Generic Market =
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Unlaunched ANDAs accounted for 37% of approvals since 2013, 41% of
injectables and 37% of other forms

A rise in trend of the percentage of approved injectable ANDAs launched since 2020 till 2023

% of ANDAs launched to date by Type
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New Product Launch Update
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Launch Landscape as of November 2024

GLP-1s dominated previous years’ launch sales and other products like Hyrimoz are growing in 2024

Neurology is the top therapy area in 2024, newly outpacing oncology

69 new launches "’ﬂ

through November 2024

-

o

Key Markets to Watch:
MASH
Respiratory vaccines
Humira biosimilars
GLP-1s (Sleep Apnea)

Top 2022 launches
by sales (USD millions)
§7,215

Top 2023* launches

$6,744

by sales (USD millions)

Top 2024* launches
by sales (USD millions)
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Top therapy areas (share of launches)
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Excludes vaccines, Paxlovid, Mounjaro, Zephound
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Product launches in 2024 had a more diverse distribution of
therapeutic areas compared to previous years
Oncology is the dominant launch therapeutic area over time, but the neurology share is growing

Time-aligned cumulative launches
2021-Nov 2024
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Source: National Sales Perspective; Launch Center of Excellence, 1QVIA; publicly available infermation from the FDA
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Hyrimoz is currently the best-selling launch of 2024, followed by
standouts Cabtreo and Imdelltra

2024 Time-aligned gross sales,
millions, USD

$70
$60
Hyrimoz
$50
$40
$30
Imdelltra
$20 /_’*"
ﬁ-_‘/-—&’—.a
$10 /ﬁ/
$0
1 2 3 4 5 6 7 8 g 10 1M1
== HYRIMOZL —-=—=CABTREQ == |MDELLTRA
e AN LA, =B AL FAXAR RYTELO
—a=—=REZDIFFRA —g—"/EVYE == DOCIVYX
—=—EOHILIA

Source: MNational Sales Perspective; National Prescription Audit, Patient Insights, 1QVIA
Motes:All sales values are USD. Excludes vaccines and RSV antibodies
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Top 10 Products,
2024

Hyrimoz
Adalimumab

Cabtreo
clindamycin phosphate,

adapalene & benzoyl peroxide

Imdelltra
tarfatamab-dile

Wainua
eplontersen

Balfaxar

prothrombin complex
concentrate, human-lans

Rytelo

Imetelstat

Rezdiffra

resmeatirom

Vevye

cyclosporine

Docivyx
Daocataxeal

Eohilia
Budesonide

Company

Cordavis

Bausch
Health

Amgen

Astrafeneca

Octapharma

Geron

Madriga

Harrow
Health

Avyxa

Takeda

Tumor necrosis factor (TNF)-
blocker; multiple indications

Acne

Extensive-stage small cell lung
cancer (ES-SCLC)

Polyneuropathy from hereditary
transthyretin amyloidosis
(hRATTR-PN)

Reversal of warfarin-induced
acquired coagulation factor
deficiency

low- to intermediate-1 risk
myelodysplastic syndrome

Nonalcoholic steatohepatitis
(NASH)

Dry eye disease

Breast cancer, non-small cell
lung cancer, prostate cancer,
gasfric adenocarcinoma, head
and neck cancer

Eosinophilic esophagitis

Feb-24

Feb-24

May-24

Jan-24

Jan-24

Jun-24

Apr-24

Jan-24

May-24

Mar-24

First year
gross sales
(as of Nov-24)

$404.8M

$116.2M

$81.0M

363.9M

$60.0M

548.5M

$46.5M

541.1M

$39.3M

524.0M
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Drug Shortages and Inspecti
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The number of drugs listed in the FDA Drug Shortages data set
continues to remain high

Outstanding Drug Shortages Based on Year Reported

30
25
20
w
QO
=
8 15
©
=
S
« 10
5
T
. N
2017 2018 2019 2020 2021 2022 2023 2024
Calendar Year

Data Source: https://www.accessdata.fda.gov/scripts/drugshortages/default.cfm, data pulled 1/6/2025
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Endocrinology/Metabolism drugs have the greatest number of shortages
according to the FDA

Endocrinology/Metabolism
Anesthesia
Anti-Infective
Cardiovascular
Analgesia/Addiction
Oncology
Psychiatry
Neurology
Ophthalmology
Fheumatology
Other
Pulmonary/Allergy
Gastroenterology
Hematology
Medical Imaging
Dermatology

Renal

Urology

Current Drug Shortages by Therapy Area

Data Source: https://www.accessdata.fda.qgov/scripts/drugshortages/default.cfm, data pulled 1/6/2025
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FDA inspections of pharmaceutical manufacturing facilities were lower for
most countries in 2024 but up in China

2,200
2,000
1,800
1,600

nons

1,400
1,200
1,000

800

Mumber of Inspect

600
400
200

FDA Drug Inspections

855
433 /_/*/ 514
333 406
224 219
63

2009 2010 2011

2012 2013 2014 2015 2016 2017 2018
Fiscal Years

2019 2020 2021

——United States ——China =—India =—All Others

The U.S. Government's Fiscal Year runs October 1 through September 30
Data Source: https://datadashboard.fda.gov/ora/cd/inspections.htm , data pulled 1/6/2025
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2022 2023 2024

+ Important Notes:

+ Not all inspections are
included in the database.
Inspections conducted by
States, pre-approval
inspections,
mammography facility
inspections, inspections
waiting for a final
enforcement action, and
inspections of nonclinical
labs are not included.

* The results show final
classifications of No Action
Indicated (NAI), Voluntary
Action Indicated (VAI),
Official Action Indicated
(OAl) for each project
area within an inspection.
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The FDA is facing challenges in the inspection process
Roughly 2,000 pharmaceutical facilities have not been inspected since before the pandemic

Inspections

» Those uninspected facilities represent * The agency has increased drug
42% of the 4,700 that are registered to inspections each year since 2021 while
produce drugs for the U.S. prioritizing foreign factories
*  The majority of those are in the U.S. » Last year's inspection numbers were still
» More than 340 are in India and China, down almost 40% from the pre-pandemic

countries that together make up the period, when the FDA averaged around
largest source of drug ingredients used in 4,300 annual inspections

low-cost U.S. prescriptions

Challenges

The agency's work has been hampered by a
wave of staff departures, currently they have
225 vacancies on their inspection workforce

The AP's tally of overdue plants also doesn'’t
include any of the new facilities that have
registered with the agency since COVID-19 but
haven't yet had an initial inspection. FDA's
internal list of sites for inspection has increased
14% over the past five years, the agency noted
last year.

Data Source: "Nearly 2,000 drug plants are overdue for FDA checks after COVID delays, AP finds”, hitps:/'www.ap.org/news-highlights/spotlights/2024/nearly-2000-drug-plants-are-overdue-for-ida

checks-after-covid-delays-ap-finds/, 6 September 2024
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Retail Class of Trade and
Method of Payment
Performance
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Over 2,500 retail pharmacies have closed in 2023 and 2024 and
there are over 5,600 fewer pharmacies since 2018

59,000 - 58752 T
58,000 4

57,000 4

-412 —1 61
56,000 - - (5,661
-618
55,000
54,000
LA
53,091 ¥
53,000 4 1,212
Jan-18 2018 Store 2019 Store 2020 Store 2021 Store 2022 Store 2023 Store 2024 YTD Nov-24
Closings Closings Closings Closings Closings Closings Closings

Mote: The store count data is reflective of the stores in the 1QVIA Rx Universe as of November 2024,
B2025 1QVIA Confidential, Do not reproduce without permission | For discussion purposes only | Mot approvad by management. - = I Q v | /_\



According to a 2024 NIH study, almost 16M people live in a
pharmacy desert

On average, communities that are pharmacy deserts have a higher proportion of people who:
* Have a high school education or less

Have no health insurance

Have low self-reported English ability

Have an ambulatory disability

People in the U.S.
are living in a

pharmacy desert
H Data Source: hitps:/f'www.ncbi.nlm.nih.gow/pmc/articles/PMC11034534/, Locations and characteristics of pharmacy deserts in the United States: a
[4'7% of the pOpUlﬂthﬂ} geospatial study, Mar 16, 2024

And identify as a racial or ethnic minority

Additional findings from the study

r_ _‘\ r_ Pharmacy Access (Categorical)
@@@ @ @@ @ @@ i Nearly 7 in 10 adults between 40 and 79 B e e st
years old take at least 1 prescription drug, e prapiapiires el
@@@@@ and approximately 1 in 5 adults take 5 or
more prescription drugs
o _J

~
A

Pharmacy deserts disproportionately exist
i in rural or historically marginalized
+ neighborhoods, compounding already-
existing health inequities experienced by
these communities

J
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Thousands

As more pharmacies close, the workload of the remaining ones
Increased

Avg Unadjusted Annual Rxs per Store by COT and Rx Type
120

100

<ED

80

@ 72.7

70.0 69.9 70.1

60

40.6 40.4 40.9 41.3

40

20

0
2021 2022 2023 2024 2021 2022 2023 2024 2021 2022 2023 2024 2021 2022 2023 2024 2021 2022 2023 2024
Chain Indep Food Mass Retail
Years shown represent the MAT ending November I Maintenance Il Acute M Vaccines
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Mail adjusted Rx share continued to decrease each year
Adjusted Rx Market Share by Channel

88.8% 88.9% 89.0% 89.0%

5.0% 4.7% 4 5% 4.3% 6.3% 6.4% 6.5% 6.7%

Retail Mail LTC

B VAT Nov 2021 [l MAT Nov 2022 [l MAT Nov 2023 [l MAT Nov 2024
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Adjusted Rxs (in Millions)

Prescriptions grew on an adjusted basis as more were filled as a 3-month
supply in retail channels

Adjusted Rxs by Channel and % of Adjusted Rxs Dispensed as 3-Month Supply

Chain

559
509, 52% 94% 227

2,900 2,920 2,963 3,015

20212022 2023 2024

Independent

36% 37% 39% ‘19%

1,030 1,050 1,068 1,087

2021 2022 2023 2024

Food

% 53%
479, 49% 222"

931 965 987 1.023

2021 2022 2023 2024
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529 53% 54% 55%

830 836 875 916
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20212022 2023 2024

Mail

88% 87% 86% 85%

J07 301 288 285

NN

433 449 462 492

2021 2022 2023 2024

2021 2022 2023 2024
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Adjusted Rxs in Millions

In Retail, Mass had the highest percentage growth while Chain lost share

Data is based on Year to Date, November 2024

5,350

5,300

5,250

5,200

5,150
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5,050

5,000

( Adj. Rx Growth |
[ Year Over Year Growth ]
4.6%
Gaew) !

35.9 5,304.3

<o [l
o [

52.0 I Chain Indep Food Mass

. [ Market Share ]
5,172.3

mYTD Nov 2023

50.4% 50.1% mYTD MNov 2024

17.7% 17.5% 16.9% 17.1%

15.0% 15.3%

YTD Nov  Chain Indep Food Mass  YTD Nov Chain Indep Food Mass
2023 2024
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Adjusted Rxs in Millions

In Retail, Med D had the largest growth and market share gains

Data is based on Year to Date, November 2024

[ Year Over Year Growth ]
5,400 -
1 f.-;—'_"'--\.,‘\
2.6%
" 1049
5,350 -
5,304.3
5,300 1 -47.4
5,250 -
5,200 A
51723 1.0
— ——
5,150 - -7.6
5,100 -
5,050 -
5,000 -
YTD Cash Disc. 3rd Party Med D Medicaid YTD
Nov Cards Nov
2023 2024
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[ Adj. Rx Growth ]
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[ Market Share ]
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I YTD Nov 2024
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Med D was the driver across Chain, Independents, and Food while 3™ Party
was the driver in Mass

Adjusted Rxs in Millions
@ 940 13.3
2,700 49.9 l
z . B o6 030 930.3
=9 2,650 35.6 -29.2 79 2.2 -8.9
O 26053 0.0 - 0.7
2,600 ' e 920 | 917.2 '
-4.1
2,550 910
2,500 900
YTD Nov  Cash Disc. 3rdParty Med D Medicaid YTD Nov YTD Nov  Cash Disc. 3rdParty MedD Medicaid YTD Nov
2023 Cards 2024 2023 Cards 2024
920 (#3.5%) 61 l 820 " 157 31%- 3
906.4 — :
910 -1 810 . o
890 19.5 790
880 | 8754 . 780 | 774.4 15
870 . mmm 770 2.0
860 4.3 760
850 750
YTD Nov  Cash Disc. 3rd Party MedD Medicaid YTD Nov YTD Nov  Cash Disc. 3rdParty MedD Medicaid YTD Nov
2023 Cards 2024 2023 Cards 2024
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Chain over-indexed with 3 Party, Independents with Cash, Food and Mass
with Discount Cards
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50.1%
17.1% 32.2% 55.5% 48.5% 48.9%
Cash Disc. 3rdParty MedD Medicaid
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Market Share =—CQverall Share
17.1%
5.5% 38.5% 16.6% 17.1% 11.8%
Cash Disc. 3rdParty MedD Medicaid
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Market Share =—0Qverall Share

Data is based on Year to Date, November 2024
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Discount Cards have the highest percentage of generic

prescriptions

Generic Adj. Rx % by Method of Payment;

Retail Only
90.3% 0
. 84.4% === 84.9%
2 78.2%
©
2 66.8%
=
33
s
2=
23
=g
c
o
ko]
@
z
o
Cash Commercial 3rd Discount Cards Med D Medicaid Total Retail
Party
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Cough, Cold and Flu Season
and Vaccines
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IQVIA’'s FAN® product underwent a complete overhaul this season
with new views across the entire tool

Go to www.fan52.com to find out
more

— , . c == =
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While we’re at the peak of the season, the heat map has more Minor and

Moderate areas than a year ago

Current Season
Week Ending 1/11/25

National status map by market

Current Week, Previous Season

Week Ending 1/13/24

National status map by market

neA @ Normal Minor @ Moderale
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Overall FAN® indicates that we are past the first peak as
pediatrics have dropped and adults are at the peak

[ All Symptoms Trends ] ) L.
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According the IQVIA’s FAN® report, the current season is trending

historical norms
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Currently, this Cough, Cold and Flu Season’s Rxs are running
below last season
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Flu vaccines this season are trailing behind the previous four

seasons
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Food is the only COT outpacing last season

Flu Vaccines — Season to Date by Class of Trade Flu Vaccines — Season
to Date — Total Retail
E
5 1 60
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CoVID-19

COVID vaccines are trailing the previous two seasons in Retail

Millions
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Pneumonia

Food and Mass are outperforming the 2023-24 season with
Pneumonia vaccines
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Thousands

RSV vaccines are down over 66% versus last year
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Season to Date defined as Week Ending 7/26/24 through Week Ending 12/27/24
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Percent Vaccines Administered by Site

64% of flu vaccines are administered at a pharmacy while over
90% of COVID vaccines are administered at a pharmacy

100%

90%

80%

70%

60%

50%

40%

30%

20%

[

10%

0%

2019-2020

Flu Vaccines

2020-2021

2021-2022

2022-2023

= Pharmacy

2023-2024 YTD 2024-2025
© Physician Medical Office

COVID Vaccines

2023-2024 YTD 2024-2025

Source: 1QVIA: Government Solutions. hitps:/fwww.cde.goviflufluvaxview/dashboard/vaccination-administered .html through 11-30-2024, and COVID-19 Vaccinations Administered in Pharmacies and Medical Offices*,
Adults 18 Years and Older, United States | COVIDVax\iew | CDC sourced 1-8-2025.
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In the current season, most patients who receive both Flu and
COVID are receiving them on the same day at the same location

[ Patients getting both Flu and COVID Vaccines During Flu Season J

Total Patients (Millions) 14.8 46 3.9 1.0 128 441 34 7 10 41 32 8

+— 100%:
Same Season and Other Parent S

Same Season and Same Parent

Same Day and Other Parent

Same Day and Same Parent

Chain Food Mass Independent Chain Food Mass Independent Chain Food Mass Independent

Jul 2022 — Mar 2023 Jul 2023 — Mar 2024 Jul 2024 — Nov 2024
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Vaccines in Thousands

With the exception of Varicella, all other vaccinations at Retail

showed YoY growth

10,000 1
8,000 -
6,000 1
4,000 A

2,000 A 1,900

131 144 187

Varicella Diphtheria Toxoids, Comb. Hepatitis HPY

B AT Nov 2019 I WAT Nov 2020 [l MAT Nov 2021 [ MAT Nov 2022 Il MAT Nov 2023
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ap2 277 264 308

Meningitis
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The GLP-1 category of drugs is impacting behind and in front of

the pharmacy counter

KFF Health Tracking Poll May 2024: The Public’s
Use and Views of GLP-1 Drugs

[ ]

1 in 8 adults say they've taken a GLP-1 agonist
» 6% say they are currently taking a GLP-1

» 32% of adults say they have heard “a lot” about
these drugs, up from 19% in July 2023

* 62% of adults who have taken GLP-1 drugs say
they took them to treat a chronic condition
including diabetes or heart disease

* 54% of all adults who have taken GLP-1 drugs
say it was difficult to afford the cost, including
22% who say it was “very difficult”

Source: https://www.kff.org/health-costs/poll-findina/kff-health-tracking-
poll-may-2024-the-publics-use-and-views-of-glp-1-drugs/
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grocerydoppio’s latest report continued to show how
GLP-1s are impacting grocery shopping

Source: grocerydoppio's 2024 Digital Grocery Takeaways, December 30, 2024

of households report

their spending on
groceries has been
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Liraglutide prescriptions appear to be gaining slight momentum as we

approach 2025

Sales $
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Women held a higher proportion of Weight Loss GLP-1
prescriptions in comparison to diabetes GLP-1 prescriptions

Weight Loss
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GLP-1 agonists made up over 54% of sales in the diabetes market while
insulins sales share dropped to 13.5%

Diabetes Sales Share by Type Diabetes Rx Share by Type

70.8 89.7 139.4 244 5 248.3 2846
_ 4] _
100% 6.8% 4.7% 2.2% 100%
75% 75% -
50% - 020, 50% -
. (4]
0.1%
25% 1 452% 25% 1
36.1%
0.1%
0% 0
’ 0.5% 0.5% 0.4% 0% 0.3% 0.3% 0.3%
2019 2021 MAT Nov 2024 2019 2021 MAT Nov 2024

B Traditional diabetes therapies [l GLP-1 agonists [l SGL T2 inhibitors [l DPP-IV inhibitors [l Other newer generation therapies Insulins [l Glucagon
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MAT MNov 2023 vs. Nov 2024

Food and Mass saw highest year over year Weight Loss GLP-1
prescription growth

Share by COT MAT Nov 2024 Growth by COT
MAT Nov 2023 vs. MAT Nov 2024
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Charts based on Adjusted Rxs; Includes all Rxs, OTCS, and OTC Insulins
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Retail Only

Cash, Discount Cards, and Med D gained share in Weight Loss

GLP-1s

Diabetes GLP-1 EMOP Share Change YoY —
MAT Nov 2023 vs MAT Nov 2024

[¥]
58.5% g6 7o,

32.1%

11.0% 10.2%

0.5% 0.4% 0.5% 0.6%

Cash Commercial Discount Cards Med D Medicaid
Third Party

u MATLY mMATTY
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Weight Loss GLP-1 EMOP Share Change
YoY — MAT Nov 2023 vs MAT Nov 2024
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MAT Nov 2024

All COT had a 30-day percentage over 95% with Weight Loss
GLP-1s

Weight Loss GLP-1s: 30-Day vs 90-Day Percentage Diabetes GLP-1s: 30-Day vs 90-Day Percentage

Chain Independent Food Mass Retail Market Chain Independent Food Mass Retail Market
m 30 Day =90 Day m 30 Day m90 Day
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GLP-1s grew 39% over the last 12 months; 73.9% of Retail sales growth

comes from GLP-1s

Moving Annual Total GLP-1 Sales Dollars (Billions)

95.9

40.5

27.4

19.7
14.7

MAT MAT MAT MAT MAT MAT
MNowv 2019 Mov 2020 Mov 2021 Mov 2022 Mov 2023 Mov 2024

Updated with November 2024 Data
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Moving Annual Total Sales Contribution to Growth
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What % of sales growth are GLP-1s?

Mail [l 9.1%
Non-Retail [l 8.9%

Retail [INNEGG 73.9%
Total Market [ 33.8%

Where are the sales coming from?

Maon-Retail,
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Mail, 9.6%
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Generics were the largest contributor to growth for each retail
COT

Product Type Growth Contribution by Class of Trade (Adjusted Rxs)

+4.6%

0.1% B Brand
Il Generic
B Other Brand/Generic
Il GLP-1

+3.4%

0.1%

+1.8%

+1.3%

0.2%
0.4%

0.3% 0.2%

Chain Indep Food Mass
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Generics heavily contributed to Retail and LTC Rx growth while
also driving the Mail decline
Product Type Growth Contribution by Channel (Adjusted Rxs)

+5.6%

0.6%
B Brand
Il Generic

B Other Brand/Generic
I GLP-1

+2.4%

0.3% 0.3% 0.1%

-0.1%

-1.9%
Retail Mail LTC
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The Obesity pipeline is crowded: 157 new assets, 50+ MoAs and

70+ companies behind them

By phase By mechanism of action By route of administration
(Number of active assets) (phase 1-pre-registration; N = 157) (phase 1-pre-registration; N = 157)
Mot
N=157 specified other
Pre—reg.___q__h )
Phase 3 8% 2%
oral
Phase 2
Other
(50 MoAs)
' myostatin
Phase 1 y
. LP-1/glucagon parenteral
Lepti T~ glucag
nghrelin GLP-1/GIP/
NLRP | GLP-1/GLP-1/ glucagon
3 CB1 FGF21 amylin
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The impact of exclusivity losses reached $75Bn on a net revenue basis over
the past 5 years including a large biosimilars impact

U.S. impact of brand losses of exclusivity 2019—2028, US$Bn

-~

-
Forecast
2019 2020 2021 2022 2023 2024 2025 2026 2027 2028
4 -7 -6
-4
-13
-11 -10
-13
17 -
18 17
$36.3Bn $39.1Bn $60.8Bn $32.7Bn
$£75.3Bn $93.6Bn
b _J

@ ciclogics @ small molecules @ Total brand losses due to LOE

Source: IQVIA Market Prognosis, Mar 2024; IQVIA Institute, Mar 2024.

Motes: Lower brand spending based on invoice prices. Forecast impacts are modeled by projecting individual products sales growth to the point of patent
expiry and then modeling expected impact based on historical analogues and actual data for in-progress events. Chart totals may not sum due to rounding.
Estimates are based on manufacturer net price levels and estimated future evolution of associated discounts and rebates.

Report: The Use of Medicines in the U.S. 2024: Usage and Spending Trends, and Outlook to 2028. IQVIA Institute for Human Data Science, April 2024,

B2025 1QVIA Confidential, Do not reproduce without permission | For discussion purposes only | Mot approvad by management. 5



Oncology and Obesity drive growth through 2028 while diabetes,
immunology and COVID-19 contribute to slowing

Historic and forecast net spending growth for leading therapy areas

60%

50%

40%

30%

20%

10%

Forecast 5-yr CAGR 2024-2028

0%

-10%

Size of bubble: $1008n
Spending in $50Bn
2028
$10Bn Obesity .
| o
Vaccines ex Flu COVID-19 vaccines
and COVID-19 & therapeutics
: \
Infectious diseases Pain \ _— Oncology
) \ RESprEtDI"y’ \
' Mental \
CNS 4 Health
— Immunology
Cnugh Cold incl flu /Hw antmrals
\ vaccines and antivirals Cardlwaﬁcmar ™~ Diabetes _
-10% -5% 0% 5% 10% 15% /7 50% 55% // NM

Historic growth 2018-2023

Source: IQVIA Institute, Mar 2024,

MNotes: NM = not meaningful, where COVID-19 5-year compound annual growth would reflect a not meaningful growth comparator to the other classes.
Selected therapy areas shown. IQVIA Forecast Link modeling of company reported and analyst consensus forecasts has been utilized for therapies with the
exception of oncology, immunology, diabetes, and COVID-19 which have been modeled separately by the IQVIA Institute.

Report: The Use of Medicines in the U.S. 2024: Usage and Spending Trends, and Outlook to 2028, IQVIA Institute for Human Data Science, April 2024,
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Spending on Obesity drugs has accelerated in the past two years from
novel GLP-1 inhibitors with upside if more widely reimbursed

Obesity spending at estimated manufacturer net prices, US$Bn
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e

Forecast
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Source: IQVIA Institute, Mar 2024,

Motes: Obesity includes medicines specifically indicated for the treatment of obesity excluding dietetics or medical foods.

2021

2022 2023

Range of scenarios

2024

4

2025

2026

2027

2028

J

==l Base case

2024-2028
Key metrics

High scenario $200Bn+
invoice spending / net
$73Bn based on
significant expansion
in usage and
reimbursement

Base case $96Bn invoice
spending / net $35Bn as a
mix of patient payment,
industry assistance, new

care delivery paradigms
augment limited
traditional payer
reimbursement

Low scenario $50bn
invoice spending / net
$£18Bn in low scenario
where access remains

limited and costly to

patients

Report: The Use of Medicines in the U.S. 2024: Usage and Spending Trends, and Outlook to 2028, IQVIA Institute for Human Data Science, April 2024.
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The role of the pharmacist continues to expand

C Pharmacy Services Overview )
Information provided by NACDS, January 14, 2025

Tobacco Cessation Services

A 21 states authorize Pharmacists to initiate tobacco
cessation therapies, including nicotine-replacement
products and/or FDA- approved cessation aids

A\ Hormonal Contraception Services

states recognize Pharmacists’ ability to
independently initiate and dispense
z_@ contraceptives

Test & Initiation of Treatment Services

*2 22 states allow Pharmacists to provide appropriate
treatment to patients based on results of point-
of-care tests for common conditions including but
not limited to flu and strep throat via statewide
protocols and collaborative practice agreements

HIV Prevention Services

2 states authorize Pharmacists to initiate HIV
prevention therapies (pre-exposure and/or
post-exposure prophylaxis

EW.]

Naloxone Services

5 states allow Pharmacists to furnish and

dispense naloxone within all, via varying forms
f@, of authority

Tuberculosis (TB) Testing

4 states allow Pharmacists to conduct TB
testing without a collaborative practice
ff@ agreement

Pharmacy Immunization Authority

Fharmacists in all To date,
L

50 states can provide vaccines, to 31 states recognize or have recently updated laws to fully
some degree, pursuant to state- © align with the scope of authority of the Public Readiness
specific laws and regulations and Emergency Preparedness Act (PREP Act)
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Executive Summary

il

On a sales basis the total
market grew 10% over
the last 12 months

a Adalimumab biosimilars

are making slow
headway

Launches are not as

successful in today’s
landscape and generics are
slower to enter the market

Generic deflation is
slowing

e Specialty continues to

grow and is now 51.7%
of the total market sales

Flu and COVID are down
on a year-over-year basis
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Drug Shortages are mainly
generics and almost 60%
have been going on for over
two years

Retail pharmacy closings
are down over 2,500
locations in the last two
years

The Diabetes category is
being impacted by
reduced Insulin prices
and GLP-1s
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U.S Progress Point

https://www.igvia.com/progresspoint

A curation of IQVIA’s best thinking on "

topics and trends driving change,
disruption, and progress in the United
States healthcare market.
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Market
insights

Person-centric
health

Engagement
innovation

Market insights

« The IQVIA U.S. Launch Quarterly

The IQVIA Monthly Launch Tracker
Pharmaceutical Market and MedTech Trends
Next Generation Payor Segmentation

Person-centric health

» |Impact of Medicare Part D Cost Sharing

» Health Equity in the Time of COVID-19

» Advancing Outcomes with Home Healthcare

Engagement innovation
« HCP Consent at Scale
» Hidden Peer-to-Peer Learning Communities

» |Importance of End-to-End Data in Physician
Marketing
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Presentations like this could not be completed without the help of
many teams across the IQVIA organization

Supplier With special callouts to Mary Kate
. Newell, PhD, David Mennen and
Services Brenden Ruth

IQVIA Thoug ht With special callouts to Elyse

. Munoz, PhD, Luke Greenwalt and
Leadership Sarah Rickwood

IQVIA With a special callout to Michael

: Kleinrock, Todd Culpepper and
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Speaker contact information

Doug Long

Vice President, Industry Relations

Doug.long@iqvia.com
+973.393.6307

Scott Biggs

Director, Supplier Services

Scott.biggs@iqvia.com
+717.585.8503
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Disclaimer

The analyses, their interpretation, and related information contained herein are made and provided subject
to the assumptions, methodologies, caveats, and variables described in this report and are based on third

party sources and data reasonably believed to be reliable. No warranty is made as to the completeness or
accuracy of such third-party sources or data.

As with any attempt to estimate future events, the forecasts, projections, conclusions, and other information
included herein are subject to certain risks and uncertainties and are not to be considered guarantees of
any particular outcome.

All reproduction rights, quotations, broadcasting, publications reserved. No part of this presentation may be
reproduced or transmitted in any form or by any means, electronic or mechanical, including photocopy,
recording, or any information storage and retrieval system, without express written consent of IQVIA.

Copyright © 2025 IQVIA. All rights reserved. IQVIA® is a registered trademark of IQVIA Inc. in the United
States and various other countries.
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